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Conference 
at-a-glance

09.00 	 Welcome and Opening Remarks 

09.10 	 State-of-the-Market Address

09.40 	 Keynote Address: Digital Photography beyond Capture and Print – Breaking the Habits of Analogue Photography

11.00 	 Refreshment Break

11.30 	 Digital Still Cameras – Market Forecast, Adoption and Usage Trends 

12.15 	 Digital SLRs – Generating New Revenue Opportunities through High Value Products 

13.00 	 Lunch and Round Table Discussions 

14.30 	 Hobbyists and Pro Photographers – Understanding the Needs of a Demanding Segment  

15.15 	 The Camera Phone Phenomenon –  Market Forecasts and Consumer Behaviour Update

15.45  	 Refreshment Break

16.15 	 What’s next for Camera Phones? A Technology Road Map

17.00 	 The Rise of Retail Digital Print and Strategies for Future Growth

18.00 	 Networking Reception

Wednesday,  8 November 2006

08.30 	 To Print, or Not to Print, That is the Question - Photo Prints Forecast & End-User Findings

09.15 	 The Battle for Print Volumes – Home vs. Retail vs. Online

10.00 	 Refreshment Break

10.30 	 Imaging at the Sharp End – The Retailer’s Perspective

11.00	 Photo Merchandise – Making Up for the 4” x 6” Revenue Black Hole?

12.00 	 Lunch

13.30 	 Hot Shots Demonstration  

13.40 	 Online Photo Sharing and Storage – Taking it to the Next Level

14.25 	 What’s Next for Imaging Software –Meeting the Needs of Mainstream Consumers

15.10 	 Content in the Living Room

15.40 	 Valuing the Imaging Market - The Financial and Venture Capitalist Perspective

16.25 	 Closing Remarks

Thursday,  9 November 2006

or call +1 781 616 2100

Finding Success in a  
                            Changing Market 
2006 will be a pivotal year for the Western European digital camera market. Although the market will continue to grow, it will do so 
at a much slower rate than what the industry has grown accustomed to over the past few years. Vendors who have prepared for this 
decline will likely do well, but others will struggle. 2006 will be an interesting year with many hurdles to overcome, but also many 
opportunities. New opportunities will centre upon services such as sharing, storage, and printing. New partnerships will be forged 
during the year as vendors specialising in different areas maximise their joint opportunities.

This year’s Digital Imaging ’06 Europe conference will offer guidance that will enable companies to plan for the next 12 months. 
InfoTrends’ analysts and business executives will evaluate real-time market changes as they are occurring. A carefully crafted blend  
of speakers for each session will provide the balanced perspective needed to examine each new opportunity from all angles.

The digital photography ecosystem (including capture, sharing, software, storage, and print) will be studied in-depth. Take a look  

at some of the latest trends, then reserve your spot or pass this along to a colleague! 

Digital Imaging ‘06 Europe
Moving Beyond Capture and Print  
8-9 November 2006    Hilton Amsterdam    The Netherlands 

www.digitalimagingconference.com  

Digital  
        Photography
Digital camera revenues in Western Europe will peak in 2007, 
leaving digital camera vendors searching for new revenue  
opportunities. To stem this decline, successful vendors will 
transform their business strategies and focus on lucrative 
opportunities with repeat customers, defining new features 
and functions to drive sales. What are consumers looking for in 
terms of next-generation performance and feature sets? How 
will developments in areas such as wireless connectivity, image 
quality, and video impact growth? These are some of the digital 
camera-related questions that will be debated.
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Retail 
        Photofinishing
During 2006, the home will remain the primary location for 
photo print volume in Western Europe. Nevertheless, retail photo 
printing is on the rise and will significantly cut into home printing 
volumes by 2010. Meanwhile, online photo services continue to 
struggle in establishing a pan-European presence. Consumer 
photo printing behaviour has yet to become established, and 
there are many questions that the industry must grapple with. 
How much volume will the retail environment steal from the 
home? What will vendors for the home environment do to 
remain competitive? What role will online photo services play  
in the future?

Mobile 
        Imaging
Without question, camera phones have rapidly become a staple 
of the mobile phone market. Camera phone sales in the EMEA 
(Europe, Middle East, Africa) region will continue to increase at 
healthy growth rates through the end of the decade. At the same 
time, however, some questions remain. Are consumers really 
using their camera phones? What is the real revenue opportunity 
for camera phone images? How are consumers viewing and  
sharing their photos?

Jaime Cohen Szulc
General Manager, Consumer Digital  
Imaging & Film & Photofinishing  
Systems Groups, EMEA,Chairman,  
Eastman Kodak SA Vice President,  
Eastman Kodak Company

Michael Diehl
Vice President 
Digital Photography and  
Entertainment Imaging and  
Printing Group EMEA,  
Hewlett Packard

Keynote Speakers
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09.00   |   Welcome and Opening Remarks

09.10   |   State-of-the-Market Address
This worldwide overview examines where we are and 
what to expect in 2007 as digital photography, photo  
printing, and mobile imaging evolve in Europe. It will 
provide a snapshot of the market size as well as the  
opportunities and threats in photo capture, photo sharing, 
printing, storage, and more. Comparisons will be drawn 
between Europe and the U.S. as we consider issues such 
as how much people will print or if consumers will invest 
in photo archiving. Particular attention will be paid to 
what these market changes mean for imaging vendors.

Ed Lee, Director, InfoTrends

09.40   |   Keynote Address: Digital Photography  
beyond Capture & Print – Breaking the Habits of  
Analogue Photography
2006 heralds a major shift in the consumer digital  
imaging market. Digital camera sales are expected to  
peak in Western Europe early in 2007, while revenues from 
consumer digital cameras will peak in 2006. Meanwhile, 
the options for viewing, storing, sharing, and printing are 
growing exponentially, as industry players create new  
solutions for end-users and explore opportunities for  
monetising the digital image. The critical question for 
2007 is “How does the industry create sustainable value 
from the digital image?” A panel of industry thought  
leaders will consider the growth opportunities that the 
digital image represents in addition to capturing and 
printing. An easy-to-use ecosystem is important for  
consumers. The panel will debate whether this will  
become the critical success factor for today’s and 
tomorrow’s digital imaging vendors.

Jaime Cohen Szulc, GM, Consumer Digital Imaging & 
Film & Photofinishing Systems Groups, EMEA, Chairman, 
Eastman Kodak SA, VP, Eastman Kodak Company

Michael Diehl, VP, Digital Photography and  
Entertainment Imaging and Printing Group, EMEA, 
Hewlett Packard

11.00   |   Refreshment Break

11.30   |   Digital Still Cameras – Market Forecast,  
Adoption, and Usage Trends 
The European digital camera market has peaked in  
some countries and is close to peaking in others. As the 
European digital camera market enters maturity, it will 
become critical to understand the needs and desires of  
replacement buyers and late adopters who are purchasing 
their first digital camera. This session explores consumer 
adoption and usage of digital cameras. Leveraging market 
forecasts and end-user research, InfoTrends will address 
usage patterns and also consider the impact of camera 
phones on the digital camera market. We will cover:
•	 Unit and revenue forecasts
•	 Household penetration rates

•	 Key demographic data of users
•	 Purchasing criteria
•	 Feature preferences 
•	 Digital photo activities
•	 Emerging consumer segments

Mette Eriksen, Senior Consultant, InfoTrends

12.15   |   Digital SLRs – Generating New Revenue  
Opportunities through High-Value Products 
Digital SLR has become the darling of the digital camera 
industry. For vendors, DSLR heralds the opportunity for 
revenue growth through high-value products. New brands 
such as Panasonic, Samsung, and Sony have entered the 
market on the back of strategic alliances and partnerships 
with players that offer technology know-how. This session 
will consider the new look of the digital SLR landscape 
and evaluate how it impacts existing players and  
consumers. The panel will discuss issues relating to:
•	 How long vendors can expect to benefit from 		
	 premium prices
•	 The new consumer segments that have emerged as 		
	 target markets for DSLR
•	 Replacement cycles
•	 Key features

Charles-Andre Wambergue, Product Planning Manager, 
Consumer Products, Nikon Europe BV

Heino Hilbig, Head of Strategic Marketing, Olympus 
Imaging Europa GmbH

Esther Smirnovs, Product Manager, DSC / DLSR,  
Panasonic Marketing Europe

13.00   |   Lunch & Round Table Discussions

14.30   |   Hobbyists & Pro Photographers –  
Understanding the Needs of a Demanding Segment 
As the professional photography business moves to one 
that is fully digital, vendors and service providers have the 
opportunity to displace traditional processes (including 
capturing, editing, printing, and workflow management) 
and create new revenue streams. Additionally, as technology 
improves and price points come down, there is a growing 
base of hobbyists that are likely to adopt new cameras 
and generate additional prints. This session explores how 
quickly various segments are likely to evolve, what their 
requirements might be, and the impact that software,  
services, and Web-based solutions might have. It will 
cover:
•	 Pro photographers’ and hobbyists’ use of technology 		
	 and services
•	 Where to look for new revenues and improved margins
•	 Use of channels
•	 The print opportunity
•	 Market evolution

Jan van der Schans, Vice Chairman of TIPA & Publisher/
Editor of P/f Professionele Fotografie and DigiTales

15.15   |   The Camera Phone Phenomenon – Market 
Forecasts and Consumer Behaviour Update
Camera phones appear to be on a never-ending growth 
path. Nevertheless, questions remain—are consumers 
really using their mobile phones as cameras, and what are 
they doing with their photos? This session will cover mar-
ket forecasts for camera phones, megapixel trends, and  
end-user data. 

Jeff Hayes, Group Director, InfoTrends
 
15.45   |   Refreshment Break

16.15   |   What’s Next for Camera Phones? A Technology 
Road Map
Camera phone technology has been on a steep develop-
ment curve as vendors have been looking to the camera 
module as a revenue-generating feature. During 2006, 
the majority of mobile phones sold will include a camera 
function. This session explores what the coming 18 
months will likely bring to the camera phone landscape. 
Key market players will shed light on issues relating to:
•	 Ease of use
•	 The megapixel race – is it slowing?
•	 Viewing and sharing of camera phone images
•	 Revenues from camera phone images

Feisal Mosleh, Worldwide Head of Marketing, BD,  
Support, Mobile Imaging Business, Avago Technologies 

Bruno Suard, Director, Consumer Imaging Services 
EAMER, Consumer Digital Group, Eastman Kodak

Christoffer Winquist, Head of Product Management, 
Nokia Multimedia

17.00   |   The Rise of Retail Digital Printing and  
Strategies for Future Growth
The retail environment is the fastest-growing location 
for digital photo printing. At the same time, however, 
stakeholders in retail photo printing are often those who 
have one foot in the analogue world and one foot in the 
digital world. While digital prints at retail are growing at a 
phenomenal pace, film prints are disappearing fast. This 
session will examine the changing landscape of retail 
photo printing, and how different players are developing 
strategies for dealing with the change. New opportunities 
are created through photo gifts, larger print sizes, and 
photo merchandising.  This session will identify some of 
the key segments for retail photo printing and the  
opportunities that they represent.

Dr. Reiner Fageth, Managing Director Research and 
Development, CeWe Color AG & Co OHG

David Honey, Group SBU Manager, Fuji Photo Film 
(UK) Ltd 

Yuval Yashiv, CEO, Pixology

08.30   |   To Print or Not to Print, That is the Question- 
Photo Prints Forecast and End-User Findings
Film prints are declining rapidly while digital photo 
printing is growing. Nevertheless, the growth in digital 
photo printing is not enough to offset the decline in the 
film arena. There are many forces behind consumers’ 
choices about whether they print their digital photos, and 
where they will ultimately decide to print. This session will 
consider:
•	 The outlook for photo print volume
•	 Photo print volume by location
•	 Photo print volume from camera phones and  
	 digital cameras
•	 Consumer photo printing behaviour at home, at retail, 		
	 and online

Mette Eriksen, Senior Consultant, InfoTrends

09.15   |   The Battle for Print Volumes – Home vs. Retail 
vs. Online
During 2006, the home will remain the leading location for 
photo print volume as well as frequency of usage.  
Nevertheless, end-user data tells us that fewer people 
print at retail than at home, but those who do print at 
retail print more. This session will attempt to answer the 
following questions: 
•	 Are there any signs that retail is stealing significant 		
	 share from home printing? 
•	 Are home and retail printing stealing share from online 	
	 photo service providers? 
•	 Who will be the winners in the market? Will success be		
	 reserved for mainstream players that can afford to 		
	 cover all the bases, or will there be space for profitable 		
	 niche players?

Laure de Saint-Denis, Director, Consumer Marketing, HP 
Imaging & Printing Group EMEA

Chris Langley, Chief Executive, Jessops

Jonathan Wisler, Director, Kodak Easyshare Gallery, 
Kodak Gallery

10.00   |   Refreshment Break

10.30   |   Imaging at the Sharp End – The Retailer’s 
Perspective
In the fragmented world of consumer digital imaging, it 
has fallen to retailers to provide consumers with solutions 
that work. This session will explore printing at retail and 
how the Internet channel has become a threat as well as 
an opportunity. It will also provide retailers with the  
opportunity to give the vendor community some  
feedback on their needs. 

Nigel McNaught, Director, Photo Marketing Association 
International

Session Information
                     8-9 November 2006 www.digitalimagingconference.com  

                                               or call +1 781 616 2100

11.00   |   Photo Merchandise – Making Up for the  
4” x 6” Revenue Black Hole?
During 2006, 25% of European digital camera  
owners said that they did not print any of their digital 
photos. Furthermore, a substantial number of consumers 
printed an average of just 1 photo each month. At the 
same time, vendors are dropping prices for 4” x 6” prints 
in an attempt to drive up photo printing volumes. To 
counteract these negative revenue trends, vendors are 
looking to photo gifts as a new opportunity. This session 
will explore the possibilities that photo gifts represent. 
Key issues that will be discussed include photo gift  
printing locations, increasing consumers’ understand-
ing of the photo gifts market, the role of 4” x 6” prints in 
upselling and cross-selling, and the revenue opportunity 
that photo gifts represent.

Karsten Scheider, Managing Director, Online Photo  
Services, Continental Europe, Hewlett Packard GmbH

Wim Koning, European Colour Marketing Manager, 
Xerox Europe Ltd. 

12.00   |   Lunch

13.30   |   Hot Shots Demonstration

13.40   |   Online Photo Sharing and Storage – Taking it 
to the Next Level
2006 has seen players such as PhotoBox and PhotoWays 
join forces, thereby confirming the trend of consolidation 
in a very fragmented European online photo services 
market. Online photo services are perhaps in a unique 
position to take advantage of consumers’ desire to store 
and manage photos in one safe location. Nevertheless, 
many consumers have been reluctant to part with their 
money to pay for these services. Players that are already 
tapping into the revenue opportunities will share their 
experiences of moving beyond providing primarily online 
print solutions to marketing complete digital photo 
management and photo sharing tools. This discussion will 
cover which services should be free and which services 
should be charged for. Finally, we will consider the role 
that online services will play in creating a safe place for 
storing photos from one generation to the next.

Helen Vaid,  Managing Director, Snapfish EMEA, HP 
Imaging & Printing Group

Bruno Suard, Director, Sales & Business Development, 
Consumer Imaging Services & Consumer Digital Group, 
EAMER Region, Kodak

Stan Laurent, CEO, Photobox Limited

14.25   |   What’s Next for Imaging Software? – Meeting 
the Needs of Mainstream Consumers
Editing is one of the leading post-capture activities that 
consumers enjoy. As the digital camera market matures, 

the demographics of the software consumer are chang-
ing. At the same time, digital cameras are becoming mini 
viewing and editing devices with advanced software 
included. This session will explore whether software  
providers are able to meet the demands of all digital 
camera users, or if editing software will remain a hobbyist 
tool that is outside the needs and desires of mainstream 
consumers. 

James Latham, Vice President, Marketing, ACD Systems 
International

Denise MacDonell, Director of Product Management, 
Digital Imaging, Corel Corporation

15.10   |   Content in the Living Room 
According to InfoTrends’ research, 24% of Internet 
households will have a wired or wireless network in 2006, 
suggesting that Europeans are already implementing the 
necessary components for viewing and sharing photos 
in the living room. The emergence of wireless cameras, 
Media Centre PCs, media servers, and flat panel TVs is 
creating new viewing and sharing opportunities for  
consumers, which in turn will cause new behaviour 
patterns. Premium content from service providers will 
need to be managed, and personal content from digital 
cameras and video cameras will flow over these networks. 
This will create a need for content management and  
present an opportunity for hardware and service providers 
to drive revenues. This session will explore:
•	 How imaging in the digital home will evolve and the 		
	 role that photos will play in the networked home
•	 Market opportunities for imaging and consumer/ 
	 electronics vendors
•	 Unique opportunities and challenges of the 		
	 European market

Ramon Olle, CEO and Chairman of the Board,  
Epson Europe

Isabella Phoenix, Marketing Manager, Digital Photography, 
HP Imaging & Priting Group EMEA

15.40   |   Valuing the Imaging Market - The Financial 
and Venture Capitalist Perspective
The conference concludes with a consideration of how 
the financial community is viewing the latest industry 
developments, and what they see happening during 
2007. This session will discuss the market’s winners and 
its losers. It will paint a picture of the M&A landscape and 
consider what venture capitalists are interested in. Session 
participants will take a macro-level look at the European 
imaging market and consider how new advances in imaging 
technologies will affect investments. General changes in 
the online and printing space will also be discussed. 

Sophie Dingreville, Associate Partner, IRIS Capital

16.25   |   Closing Remarks

Registration
information

Please complete the following information:

Name	

Title				    Division

Company

Address

City 				    Country		  Post Code

Phone				    Fax

E-mail

Registration rates
	  	 Early Bird Discount	 Pre Registration Discount	 Registration 	
		  By 8 September	 By 6 October	 After 6 October

	 Non-Client	  €995	 €1,095	 €1,195
	 Client	 €795	 €895	 €995
	 Retailer	 €495	 €495	 €495

	 I am applying for the group discount. (Register 3 and the 4th goes free.   
	 Please submit all 4 registrations together.) 

Payment information 

Payment must accompany registration.

	 Cheque (payable to InfoTrends) 

	 Credit Card (circle one) 

American Express	 MasterCard	 VISA

 
Cardholder Name				    Signature

Card No. 					     Exp. Date

	 Wire Transfer

Citizen’s Bank
Providence, RI
USA
ABA 0115 001 20
Acct 1103061809
Swift Code: CTZIUS 33
Acct Name: InfoTrends, Inc.
 
How to register 

Phone: +1 781 616 2100
Fax: +1 781 616 2121
Web: www.digitalimagingconference.com
	
Mailing information
InfoTrends
97 Libbey Industrial Parkway, Suite 300 
Weymouth, MA 02189
USA
 

Hotel information
Hilton Amsterdam
Apollolaan 138
Amsterdam, Netherlands 1077 BG
Tel: +31 20 710 60 00
Fax: +31 20 710 60 80
A block of rooms has been reserved and 
is available at a reduced rate of €200 
single/€205 double room per night plus 
applicable taxes. The discounted rate is 
available throughout your stay.  
Reservations must be made on or 
before 19 October 2006. After this date, 
regular rates will apply and reservations 
will be subject to space availability. 
Please reference “Digital Imaging  
Europe” when making your reservations 
to receive the discounted rate. 

Cancellation policy
Cancellation requests must be received 
in writing by 25 October 2006. Refunds 
will be assessed with a €160 processing 
fee, and no refunds will be given after 
25 October 2006. Refunds will not be 
given to conference no-shows. We  
suggest that you send a replacement if 
you cannot attend.

Special notes
Please note that admittance is limited. 
Conference organisers reserve the right 
to change or cancel any portion of the 
program without prior notice. Speaker 
presentations that are available for  
distribution will be provided  
electronically to all paid conference 
attendees. In the unlikely event that 
we cancel, we are not responsible for 
attendees’ airfare, hotel charges, or  
incidentals. Payment is required in 
advance of the conference.

Have questions?
If you have any questions on your 
registration, or if you have a  
physical disability that requires  
assistance, please contact Susan Hickey 
at +1 781 616 2100, ext. 114 or via  
e-mail at susan_hickey@infotrends.com.

For more information on sponsorship 
and exhibit opportunities, or for digital 
imaging and document solutions  
market research, please contact Jason 
Russell at +44 1582 698 060 or via 
e-mail at jason_russell@infotrends.com.

Capture   
       Wednesday, 8 November 2006

Viewing, Storage, Sharing & Printing   
       Thursday 9 November 2006


