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InfoTrends, the leading market research and consulting firm for the digital imaging and document
solutions industries, will once again host over 200 of the highest level digital photography executives for
“Digital Imaging ’06,” scheduled for October 18-19, 2006.

This sponsorship prospectus is designed to assist you in evaluating whether a sponsorship or exhibit package
will help you generate visibility, build partnerships, and secure new business for your company.  You should
consider our offerings if:

¾ Your want to demonstrate your leadership in this industry

¾ You want to drive growth in the digital imaging market

¾ You are responsible for cultivating partnerships and identifying
new business development opportunities for your company

¾ You offer components, application software or services for
OEMs, and you’re looking for new customers

¾ You would like face time with a select group of mass merchant and photo retail executives

We’re happy to work with you to identify a sponsorship package that is appropriate for your organization.  Read on
for more details…

Sponsorship Benefits

This highly focused and interactive conference is
perfect for networking, and the cost of sponsorship
is kept reasonable to ensure satisfaction and maximum
return on investment.  Breakfasts, refreshment breaks
and cocktail receptions are strategically positioned to
maximize the visibility of each and every exhibit
during the event.  Here are just a few of the many
sponsorship benefits:

¾ Intimate access to a group of industry
decision-makers

¾ 9 hours of conference time dedicated to
making contacts and exchanging ideas

¾ Minimum of 2 conference passes

¾ Opportunity to involve clients in the event

¾ Chance to demonstrate your solutions with
an exhibit

The Largest Digital Imaging Conference for Industry Executives

“Relevant, timely & concise. You
can’t afford not to participate.”
Kent Hatton, Fujifilm Canada
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“Great industry networking event.”
Frank Baillargeon, f/22 Consulting

Exposure will be given to all sponsoring companies for the duration of the 2-day conference, but don’t underestimate
the value of the exposure you’ll receive through our direct marketing prior to the event.  We use an integrated mix of
marketing tools to attract the high-level executives you want to meet:

Direct Mail (15,500 Impressions) - customized mailings
to the best prospects from our proprietary InfoTrends
databases, as well as top industry association and
publication lists.

eMarketing (63,400 Impressions) - a comprehensive
online marketing program will optimize the power of the
Internet:

¾ Targeted electronic mail

¾ Directory listings

¾ Prominent exposure on the InfoTrends’ website

¾ Strategic links on top industry sites, and more

PR (4,750 Impressions) - we will work to generate maximum media attention, editorial coverage and
excitement about attending Digital Imaging ’06.

New for 2006

“Digital Imaging ‘05” opened up a dialogue about the new digital imaging market, one where interacting with images is just
as important as capturing them.  Our focus was on expanding links in the imaging chain, and how true solution providers
could do even more for consumers to help them preserve and share their stories.

“Digital Imaging ‘06” picks up where Digital Imaging ‘05
left off.  We’ll consider the key trends that are likely to
shape the market in 2007 and beyond, and help you to make
important product planning decisions.  We’ll address both
market and technology challenges as we move along the
path towards ubiquitous image access.  Traditional sessions
focused on developments in digital photography and
printing will be complemented by new discussions on the
evolution of social networking, advancements in photo
content management, creative output, seamless image
sharing between devices, the growth in net-to-retail,
and more.

Look for a fresh mix of varying industry perspectives as
well as longer sessions that allow for more detailed
discussions and debates.  Sponsors and exhibitors are
welcome to submit their thoughts and ideas throughout
the program development process.
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Sampling of Post Participating Companies
Representatives from multiple facets of the digital imaging supply chain…from
manufacturers to suppliers to retailers to Internet companies, will have a presence at
this event.  The list below is a sampling of attendees from previous Digital Imaging
Conferences:

ACD Systems
Adobe Systems
Agfa Photo USA Corp.
Agilent Technologies
Albumprinter Inc.
ArcSoft, Inc.
Apple
Audiovox
Best Buy
Canon USA, Inc.
Casio, Inc.
Ceiva Logic, Inc.
Cingular Wireless
Citigroup/Smith Barney
CNET Networks
Comcast
Corel
Costco
Creo
Cypress Semiconductor
Dell
Digital Railroad
District Photo
Duracell
Eastman Kodak
eBay
Eckerd Drug
Energizer Battery
Epson America
Express Digital
Film Loop
Flashpoint Technology
Flextronics
FO2Pix LLc
Fuji Photo Film USA
Google
Hewlett-Packard
Imaging Solutions
Intel
International Paper
IPI

Past Sponsors/
Exhibitors:

Kodak EasyShare Gallery
Konica Minolta
Lexmark
Liberty Photo Products
LightSurf
Longs Drug Stores
MeadWestvaco
Micron Technology
Microsoft
Mitsubishi Digital Electronics
Motorola
Nethra Imaging
Nikon Inc.
Nokia
Olympus
PhotoWorks
Pioneer Electronics
Pixel Magic Imaging
Pixology Ltd.
Polaroid
Pure Digital Technologies
SanDisk
SCM Microsystems
Shutterfly
Silverwire
Simple Star
Snapfish
Sony Electronics
Soquel Group
Sprint Picture Mail
TAK Imaging
Target Stores
Tweeter
Verizon Wireless
Visan/RocketLife
Visioneer
Walgreens
Wal-Mart Stores, Inc.
Webshots
Yahoo!
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Each sponsor will receive a draped 6’ tabletop with 2 chairs at the conference for displaying literature, new products, or
new technologies.  Sponsors bring their own equipment, and power may be ordered in advance of the event through
InfoTrends.  You can also rent computer monitors, TVs, Internet access, and other equipment from us if you place your
order 30 days in advance of the conference.  Tabletop browsing will take place in the morning, early evening, during the
breaks, and during the lunches.  Exhibitors receive the following:

¾ Recognition as an exhibitor in the conference brochure (assuming you confirm before the print date of
the brochure)

¾ Recognition on all event signage (we will also provide a 6” x 24” sign for your tabletop)

¾ Acknowledgement during the general session

¾ Two full conference passes (a $2,990 value)

¾ Recognition on appropriate promotional and collateral material (subject to the discretion of InfoTrends)

¾ The conference Web site will feature your name and logo, and will link to your Web site

Three refreshments breaks (2 the first day, 1 the second day) will be provided to all attendees.  Refreshment Break
Sponsors receive the following:

¾ Company name in the program brochure at the place where the sponsored event occurs, assuming you
confirm before the print date of the brochure (reading “Refreshment Break hosted by Your Company”)

¾ 22” x 28” showcard welcoming attendees to the refreshment break, featuring your corporate logo

¾ One complimentary exhibit (refer to “exhibit” section above for further details)

¾ Recognition as an exhibitor in the conference brochure (assuming you confirm before the print date of
the brochure)

¾ Recognition on all event signage (we will also provide a 6” x 24” sign for your tabletop)

¾ Acknowledgement during the general session

¾ Two full conference passes (a $2,990 value)

¾ Recognition on appropriate promotional and collateral material (subject to the discretion of InfoTrends)

¾ The conference Web site will feature your name and logo, and will link to your Web site

Exhibits

Refreshment Break (3)
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Two complimentary continental breakfasts (1 on each day) will be provided to all attendees.  Conference attendees
often use breakfast meetings to discuss important business issues with industry colleagues at a more leisurely
pace.  Continental Breakfast Sponsors receive the following:

¾ Company name in the program brochure at the place where the sponsored event occurs, assuming you
confirm before the print date of the brochure (reading “Breakfast hosted by Your Company”)

¾ 22” x 28” showcard welcoming attendees to the breakfast, featuring your corporate logo

¾ One complimentary exhibit (refer to “exhibit” section on page 4 for further details)

¾ Recognition as an exhibitor in the conference brochure (assuming you confirm before the print date of
the brochure)

¾ Recognition on all event signage (we will also provide a 6” x 24” sign for your tabletop)

¾ Acknowledgement during the general session

¾ Two full conference passes (a $2,990 value)

¾ Recognition on appropriate promotional and collateral material (subject to the discretion of InfoTrends)

¾ The conference Web site will feature your name and logo, and will link to your Web site

The USB Drive Sponsorship is only available to one company. With this sponsorship, conference attendees will each
receive a USB drive with your company logo imprinted on the drive. Sponsoring company can choose to include
promotional materials on the memory stick that attendees will have to take away with them.

The USB Drive Sponsor will receive the following:

¾ Company name in the program brochure assuming you confirm before the print date of the brochure (reading
“USB Drives Sponsored by Your Company”)

¾ Recognition on all event signage including a dedicated 22” x 28” sign featuring your corporate logo

¾ Two full conference passes (a $2,990 value)

¾ One complimentary exhibit (refer to “exhibit” section on page 4 for further details)

¾ Recognition on appropriate promotional and collateral material (subject to the discretion of InfoTrends)

¾ The conference Web site will feature your name and logo, and will link to your Web site

Continental Breakfast (2)

USB Drive Sponsorship
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Digital Imaging ’06 Conference
 Sponsorship Contract (Continued)

Payment Information

Authorized Signature _________________________________________________________

Name _______________________________________________________________________

Title ________________________________________________________________________

Division ____________________________________________________________________

Company ____________________________________________________________________

Address _____________________________________________________________________

City ______________________________ State _____ ZipCode _______________________

Country _____________________________________________________________________

Telephone Number ____________________________________________________________

Fax ________________________________________________________________________

Email Address ________________________________________________________________

Event Contact’s Name, Phone and Email (if different from above) ________________________

___________________________________________________________________________

___________________________________________________________________________

Purchase Order # (if applicable)__________________________________________________

Credit Card Number ___________________________ Exp. Date_______________________

Credit Card Company � AMEX                       � VISA                  � MASTERCARD

Credit Card Type � CORP. CARD   � CORP. PURCHASING CARD  � PERSONAL CARD

Cardholder’s Name ____________________________________________________________
Title ________________________________________________________________________
Cardholder’s Billing Address ____________________________________________________
City _______________________________ State _____ ZipCode ______________________

Conference sponsorship sales are final.  No refunds will be issued.


