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InfoTrends, the leading market research and consulting firm for the digital imaging and document
solutions industries, will once again host over 200 of the highest level digital photography executives for
“Digital Imaging ’07,” scheduled for September 19-20, 2007.

This sponsorship prospectus is designed to assist you in evaluating whether a sponsorship or exhibit package
will help you generate visibility, build partnerships, and secure new business for your company.  You should
consider our offerings if:

¾ Your want to demonstrate your leadership in this industry

¾ You want to drive growth in the digital imaging market

¾ You are responsible for cultivating partnerships and identifying new
business development opportunities for your company

¾ You offer components, application software or services for OEMs, and you’re
looking for new customers

¾ You would like face time with a select group of mass merchant and photo
retail executives

We’re happy to work with you to identify a sponsorship package that is appropriate for your organization.
Read on for more details…

Sponsorship Benefits

This highly focused and interactive conference is perfect for net-
working, and the cost of sponsorship is kept reasonable to ensure
satisfaction and maximum return on investment.  Breakfasts,
 refreshment breaks and cocktail receptions are strategically
positioned to maximize the visibility of each and every exhibit
during the event.  Here are just a few of the many sponsorship
benefits:

¾ Intimate access to a group of industry
decision-makers

¾ 9 hours of conference time dedicated to making contacts
and exchanging ideas

¾ Minimum of 1 conference pass

¾ Opportunity to involve clients in the event

¾ Chance to demonstrate your solutions with an exhibit

The Largest Digital Imaging Conference for Industry Executives
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Exposure will be given to all sponsoring companies for the duration of the 2-day conference, but don’t underestimate
the value of the exposure you’ll receive through our direct marketing prior to the event.  We use an integrated mix of
marketing tools to attract the high-level executives you want to meet:

Direct Mail (15,500 Impressions) - customized mailings to the best prospects from our proprietary InfoTrends
databases, as well as top industry association and publication lists.

eMarketing (63,400 Impressions) - a comprehensive online marketing program will optimize the power of the
Internet:

¾ Targeted electronic mail

¾ Directory listings

¾ Prominent exposure on the InfoTrends’ website

¾ Strategic links on top industry sites, and more

PR (4,750 Impressions) - we will work to generate maximum media attention, editorial coverage and excitement
about attending Digital Imaging ’07.

New for 2007

When InfoTrends’ “Digital Imaging Conference” began back in the early part of the decade, the focus was on preparing
for the mainstream consumer adoption of digital cameras.  While present day issues such as digital display, photo
messaging, and image management were addressed, more attention was paid to traditional printing and photofinishing
topics as the market grew by leaps and bounds.

Today, the industry finds itself investigating late adopter
needs, and deliberating ways to monetize imaging beyond
the points of capture and print.  Every year this conference
has stayed ahead of the trends, and prepared imaging
executives for what’s to come.  This year promises no less.

InfoTrends’ “Digital Imaging ’07” conference will consider
the industry’s continued migration from products to
solutions, and will contemplate what it might take for
companies to become a “hub of imaging” for the consumer.
The impact of new and creative forms of imaging output will
be discussed and new approaches to online story telling and
personal expression will be examined.  We’ll take a look at

how the make-up of our customer base is changing, and what that means for product developers and marketers.
Whether we’re talking about next-generation “screenagers” and their disposable memories or soccer moms and their
keepsake moments, we’ll explore ways that new cameras and new photo products/services can encourage greater
utilization of photos.

Look for new market research from InfoTrends’ analysts, as well as a unique mix of speakers, some representing new
companies with fresh industry perspectives.
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Sampling of Post Participating Companies
Representatives from multiple facets of the digital imaging supply chain…from
manufacturers to suppliers to retailers to Internet companies, will have a presence at
this event.  The list below is a sampling of attendees from previous Digital Imaging
Conferences:

ACD Systems
Adobe Systems
Albumprinter Inc.
ArcSoft, Inc.
Apple
Best Buy Canon USA, Inc.
Casio, Inc.
Ceiva Logic, Inc.
Cingular Wireless
Citigroup/Smith Barney
CNET Networks
Comcast
Corel
Costco
Creative Memories
Dell
Digital Railroad
District Photo
Duracell
Eastman Kodak
eBay
Eckerd Drug
Energizer Battery
Epson America
Express Digital
Flashpoint Technology
Flextronics

Sample List of
Past Sponsors/

Exhibitors:

FujiColor
Fuji Photo Film USA
Google
Hewlett-Packard
Imaging Solutions
Intel
International Paper
IPI
Kodak EasyShare Gallery
Lexmark
Liberty Photo Products
LifePics
LightSurf
Longs Drug Stores
Lucidiom
MeadWestvaco
Meijer
Memjet Services, Inc.
Micron Technology
Microsoft
Mitsubishi Digital Electronics
Motorola
Nethra Imaging
Nikon Inc.
Nokia
Noritsu America Corporation

Olympus Panasonic
Pentax Imaging Company
Photobucket, Inc.
PhotoTLC, Inc.
PhotoWorks
Pioneer Electronics
Pixel Magic Imaging
Pixology Ltd.
Polaroid
Pure Digital Technologies
SanDisk
SCM Microsystems
Shutterfly
Simple Star
Snapfish
Sony Electronics
Sprint Picture Mail
TAK Imaging
Target Stores
Tweeter
Verizon Wireless
Visan/RocketLife
Walgreens
Wal-Mart Stores, Inc.
Webshots
Yahoo!
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Executive Sponsorship (2 available) - $14,000 each

The Executive level sponsorship is the highest level of sponsorship associated with this event.  The Executive level
sponsor receives the following:

¾ The opportunity to provide multiple speakers for the program (assuming you confirm
before the program is finalized).  Speakers and session content must be approved by InfoTrends

¾ Logo on the brochure cover (assuming you confirm before the print date)

¾ 100 word company description to be included inside the brochure (assuming you confirm before
the print date)

¾ Opportunity for a promotional mailing, supported by InfoTrends, to your prospects/clients
(maximum of 300 pieces)

¾ Opportunity to hang a corporate banner during the general sessions (sponsor to
provide banner)

¾ Four full conference passes (a $6,380 value)

¾ One complimentary exhibit (refer to “exhibit” section on page 4 for further details)

¾ Recognition on all event signage (we will also provide a 6” x 24” sign for your tabletop)

¾ Acknowledgement during the general session

¾ Recognition on appropriate promotional and collateral material (subject to the discretion of InfoTrends)

¾ The conference Web site will feature your name and logo, and will link to your Web site

Networking Reception Sponsorship - $10,000

The Networking Reception Sponsorship is only available to one company.  The networking cocktail is typically a very
popular sponsorship option.  Marketers often find value in networking with influential market leaders in a relaxed, after-
hours setting.  The reception will be held immediately following the conclusion of day 1 of the conference.  The
Networking Reception Sponsor will receive the following:

¾ Company name in the program brochure at the place where the sponsored event occurs assuming you
confirm before the print date of the brochure (reading “Cocktail Reception hosted by Your Company”)

¾ A 22” x 28” showcard welcoming attendees to the cocktail reception, featuring your corporate logo

¾ Time to give attendees a brief, 5-minute welcome to the cocktail reception

¾ Two full conference passes (a $3,190 value)

¾ One complimentary exhibit (refer to “exhibit” section on page 4 for further details)

¾ Recognition on all event signage (we will also provide a 6” x 24” sign for your tabletop)

¾ Acknowledgement during the general session

¾ Recognition on appropriate promotional and collateral material (subject to the discretion
of  InfoTrends)

¾ The conference Web site will feature your name and logo, and will link to your Web site

* Pricing includes the cost of food and beverage – menu to be selected by InfoTrends
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Luncheon Sponsorship (2 available) - $10,000 each

The Luncheon Sponsorship is only available to two companies (one on day one of the conference, one on day two of the
conference).  The luncheon sponsorship is also a high-visibility sponsorship option. The luncheon sponsor receives the
following:

¾ Company name in the program brochure at the place where the sponsored event occurs assuming you
confirm before the print date of the brochure (reading “Luncheon hosted by Your Company”)

¾ A 22” x 28” showcard welcoming attendees to the luncheon, featuring your corporate logo

¾ Time to give attendees a brief welcome to the lunch

¾ Two full conference passes (a $3,190 value)

¾ One complimentary exhibit (refer to “exhibit” section on page 4 for further details)

¾ Recognition on all event signage (we will also provide a 6” x 24” sign for your tabletop)

¾ Acknowledgement during the general session

¾ Recognition on appropriate promotional and collateral material (subject to the discretion
of InfoTrends)

¾ The conference Web site will feature your name and logo, and will link to your Web site

* Pricing includes the cost of food and beverage – menu to be selected by InfoTrends

Exclusive Continental Breakfast Sponsorship - $9,000

Two complimentary continental breakfasts (1 on each day) will be provided to all attendees.  Conference attendees
often use breakfast meetings to discuss important business issues with industry colleagues at a more leisurely
pace.  Continental Breakfast Sponsors receive the following:

¾ Company name in the program brochure at the place where the sponsored event occurs, assuming you
confirm before the print date of the brochure (reading “Breakfast hosted by Your Company”)

¾ 22” x 28” showcard welcoming attendees to the breakfast, featuring your corporate logo

¾ One complimentary exhibit (refer to “exhibit” section on page 4 for further details)

¾ Recognition as an exhibitor in the conference brochure (assuming you confirm before the print date of
the brochure)

¾ Recognition on all event signage (we will also provide a 6” x 24” sign for your tabletop)

¾ Acknowledgement during the general session

¾ Two full conference passes (a $3,190 value)

¾ Recognition on appropriate promotional and collateral material (subject to the discretion of InfoTrends)

¾ The conference Web site will feature your name and logo, and will link to your Web site

* Pricing includes the cost of food and beverage – menu to be selected by InfoTrends



11� 2007 by InfoTrends �     97 Libbey Industrial Parkway    �     Weymouth, MA  02189     �     U.S.A.
www.infotrends.com     �     Tel. 781-616-2100    �  Fax 781-616-2121

Digital Imaging ’07 Conference
 Sponsorship Contract (Continued)

Payment Information

Authorized Signature _________________________________________________________

Name _______________________________________________________________________

Title ________________________________________________________________________

Division ____________________________________________________________________

Company ____________________________________________________________________

Address _____________________________________________________________________

City ______________________________ State _____ ZipCode _______________________

Country _____________________________________________________________________

Telephone Number ____________________________________________________________

Fax ________________________________________________________________________

Email Address ________________________________________________________________

Event Contact’s Name, Phone and Email (if different from above) ________________________

___________________________________________________________________________

___________________________________________________________________________

Purchase Order # (if applicable)__________________________________________________

Credit Card Number ___________________________ Exp. Date_______________________

Credit Card Company � AMEX                       � VISA                  � MASTERCARD

Credit Card Type � CORP. CARD   � CORP. PURCHASING CARD  � PERSONAL CARD

Cardholder’s Name ____________________________________________________________
Title ________________________________________________________________________
Cardholder’s Billing Address ____________________________________________________
City _______________________________ State _____ ZipCode ______________________

Conference sponsorship sales are final.  No refunds will be issued.


